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Product Description.
My selected product is Budweiser Beer. It is one of the most appealing alcoholic drinks in the modern Brewing industry. It is an American style pale lager produced by Anheuser-Busch InBev.  Budweiser Beer is tied to the Breweries industry. Budweiser beer is consumer friendly based on its quality, accessibility, and affordability. Budweiser is sales in different volumes, but the most standard and commonly marketed volume is 355ml. The price of Budweiser beer products ranges from $2.5 to $85.95.
Anheuser-Busch InBev sells its beer products majorly through advertisement, stores, and internet and over the TVs (Neuendorf, 2016). As such, Anheuser-Busch InBev has established some retail store which sells the product in consumable quantities. The firm has also shown understanding to the current nature of technology, and hence it relies on digital services for publicizing its beer.  The firm uses TV to advertise its product to the wider population. The ads are effectively designed to advertise the Budweiser beer which has often gone viral in the world recently (Neuendorf, 2016). It also uses the internet to access potential customers in the global market.  In addition to this, Anheuser-Busch InBev uses celebrities to market its products. These include famous players, artists and other well-known athletes.
 Anheuser-Busch InBev is faced with many threatening competitors in both domestic and global brewery industries. The topmost competitors include; Molson Cools, Heineken Inc., Miller Coors, High Life Inc., Diageo Inc., Banquet, Guinness, and the Boston Beer Company. 
The Budweiser Beer is categorized as Consumer Packaged Goods. Beers are packed in bottles for customer use. This enables the firm to access cumulative benefits, cross-merchandising opportunities, diversification and increased brand appeal.  Budweiser beer is an appealing product, and it is commonly used by men. It also accesses its market amid women and young population under the condition that young people must be 18 years and above and that it should not be consumed by pregnant women. 
[bookmark: _GoBack]Budweiser beer is at the maturity Product Life Cycle stage. This is because the product has been widely accepted in the brewing industry. Its prices meet the interest of customers. The firm has been able to withstand competition through adverts, product differentiation, and effective marketing strategies making other effective marketing strategies. 
From my point of view, Budweiser Beer will be a dominant product in the brewing industry in the next ten years. This is because the firm is featured with a growing competitive advantage. It has qualified and competent personnel, good ads, good management, good financial position, and good customer relations. More on this, the firm gives much emphasis on quality improvement, and this will enable the firm to crush competition in the next ten years and hence gaining dominance in the brewing industry. 
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